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Total expenditures of Facebook Ireland limited

B Financial data

Financial year:

Estimate of the annual costs related to
activities covered by the register:

Most recent financial information about
funding received from the EU institutions:

Other (financial) information provided by the
organisation:

Source: europa.eu transparancy register

01/2019 - 12/2019

4,250,000 € - 4,499,999 €

No funding received from the EU institutions during the last closed
financial year.

Pursuant to the Implementing Guidelines, we have included in our overall
reported expenses an estimate of our annual costs related to activities
covered by the Register, including both direct and indirect lobbying. This
includes staff costs, office and administrative expenses, in-house
operational expenditures, and fees for outside consultants and trade
associations.



Evolution of the expenditures

LOBBYING COSTS OVER THE YEARS:

Lobbying costs

enall

Facebook total cost of lobying has risen a lot from 2011
to 2019 as you can see in the graph.

It can be explained by the many threats of the new
regulations that the EU wants to apply, particularly
concerning the protection of the personal data.

Financial year
Source: lobbyfacts.eu



Activities and person involved in-house lobbying

i Specific activities covered by the Register & Number of persons involved in the activities described in the box above =
Main EU initiatives, policies and legislative Future of the Internet Number of persons involved from the 100%: 6 75%: 4 50%: 4 25%: 11
files followed by the organisation: Data Protection organisation expressed in % of working time:

Online Safety and Content Integrity

Cybersecurity Number of persons involved: 25
Protection of Minors . . i
Human Rights Full time equivalent (FTE): 13.8

Internet Governance
Internet Policy

Telecommunications : 3 - " 3 A
Membership of any Facebook is a member of the following organisations:

GRS : s associations/(con)federations/networks or - American Chamber of Commerce EU
Intellectual Property and Licensing 2 G 5
other bodies: - Application Developers Alliance
Digital Single Market e i i
- British Chamber of Commerce
- Business Europe
- Computer and Communications Industry Association (CCIA)
- Digital Europe
- European Internet Services Providers Associations (EurolSPA)
- European Digital Media Association (EDIMA)
- European Internet Foundation (EIF)

Facebook is protecting itself in the EU on a large number of topics which - IAB Europe
. ) . - Information Technology Industry Council (ITI)
could affect their business from the eCommerce to the Human Rights.

Media Regulation

eCommerce
Innovation, Jobs and Growth
Tax

Source: europa.eu transparancy register
This is why Facebook is employing 13,8 person at full time and is also a

member of many organisations/associations which are suceptible to act
when they want to go against some regulations.




The E-Privacy regualtion

« E-Privacy is related to, but separated from, the EU’s Relationship between General Data Protection Regulation
’ ’ & proposal for the ePrivacy Regulation

The General Data Protection Regulation protects personal data. The ePrivacy Regulation protects the
confidentiality of electronic communications and the device.

data protection rules (GDPR)

. Covers electronic communications and
the integrity of the information on
one’s device, independently whether it is
personal or non-personal data.

1. Covers all personal data
independently on the means
. . . . Lo of transmission.
* E-Privacy is about ensuring the confidentiality of your

. Defines the right to personal . Right to the privacy and confidentiality
data protection. of communications.

online communications. by making sure that settings on
. Ensures that mobile apps or internet

. Introduces new rights for EA services through which you communicate

new equipment, hardware, and softwa re are designed citizens and obligations cannot intercept, record, listen into, or tap
for companies. in your communications.

. . b P d 10 J 2017 d
and set at the highest privacy level ‘by default’; and 4. Starts to apply on 25 May 2018. il o o

currently in the legislative process in the
European Parliament and the Council.

that consumers who refuse to be tracked cannot be

banned from visiting particular websites (tracking

walls).



Industry lobbyists want to continue monetizing users’
online data

« The existing E-Privacy rules pre-date the massive
growth of such platforms and browsers and the rules

don’t currently apply to them, which gives them and
other so-called over-the-top (OTT) providers a
competitive advantage. » (2017)

Facebook and other companies in this sector such as
google want to keep this status but since the
Facebook/Cambridge Analityca revelations, the EU
started to prioritize policy about the online data privacy
of the citizens and that could cut hugely their profit.




Actors of the of the lobbying

And theirs expenditures

We can notice that Facebook is
being present in at least 3 of the
organisations which participated

Lobby organisation

Computer and Communications Industry Association (CCIA)

DigitalEurope

European Association of Communications Agencies (EACA)

European Digital Media Association (EDiMA)

The European Interactive Digital Advertising Alliance (EDAA)

European Magazine Media Association (EMMA)

European Newspaper Publishers’ Association (ENPA)

European Telecommunications Network Operators” Association (ETNO)

Federation of European Direct and Interactive Marketing (FEDMA)

GSMA Europe

Interactive Advertising Bureau (IAB) Europe

Members include...

Amazon, Facebook Google, Intel, Mozilla, Uber...

Apple, Google, HP, IBM, Microsoft, Sony...

DB Europe, McCann Erickson, Saatchi & Saatchi, Ogilvy...

Apple, Ebay, Facebook Google, LinkedIn, Microsoft, Twitter...

EACA, EMMA, ENPA, FEDMA, |AB Europe...

National associations + Axel Springer, Hubert Burda Media, Roularta Media Group...

Not available

BT, Deutsche Telekom, Orange, Proximus, Telefénica...

National associations + eGENTIC, Havas, Merkle...

Deutsche Telekom, Orange, Telecom lItalia, Vodafone...

IAB national associations + Atlas by Facebook, Google, Microsoft, United Internet Media...

Annual (self-declared) lobby spend

€300,000 - €399,999
(2015)

€1,900,000
(2016)

Less than €9,999
(2015)

€100,000 - €199,999
(2015-16)

Less than €9,999
(2015)

€400,000 - €499,999
(2016)

€340,000
(2016)

€1,000,000 - €1,249,999
(2016)

€50,000 - €99,999
(2016)

€1,000,000 - €1,249,999
(2016-17)

€300,000 - €399,999
(2016)


https://lobbyfacts.eu/representative/3561cd7aa56b4160927017d791117440/computer-communications-industry-association
https://lobbyfacts.eu/representative/030dc004f253414db2f1062d977947d1/digitaleurope
https://lobbyfacts.eu/representative/de04e2cb992147e186b1d742befbf97f/european-association-of-communications-agencies
https://lobbyfacts.eu/representative/41ded216888d4a3d90832633780adf7e/european-digital-media-association
https://lobbyfacts.eu/representative/71b86adcbe54492ab5f31f4db5d659fb/the-european-interactive-digital-advertising-alliance
https://lobbyfacts.eu/representative/099fa3062b3f4f9984b8581e4347545a/european-magazine-media-association
https://lobbyfacts.eu/representative/637166f446ed4903b7f7b416550cc4c3/european-newspaper-publishers-association
https://lobbyfacts.eu/representative/2c337c622c4a4496ab1c91f722d7cfb7/european-telecommunications-network-operators-association
https://lobbyfacts.eu/representative/3b11e2ca37a14fb58ec6e02a395e6252/federation-of-european-direct-and-interactive-marketing
https://lobbyfacts.eu/representative/cdc35cb87125495daa25def020495f57/gsma-europe
https://lobbyfacts.eu/representative/5e57c0a2601449b7b4fd28bb3e634ea8/interactive-advertising-bureau-europe
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A document from the Corporate Europe Observatory stating that this case
has the highest amount of lobbying ever seen (2018)




What actions were
taken ?

 The main action of the
lobby were to focus their
effort on the council to
change the regulation.

« Officials from the

EU28’s permanent
representations in Brussels
report that they cannot
recall a legislative proposal
that has attracted so much
lobbying »

Suggests
amendments "
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THE ePRIVACY REGULATION IS

LIKE A BAD MOVIE.

What actions
were taken ?
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* Fleishman-Hillard’s “Like a bad movie” campaign

* They even made a video campaign sought to scare MEPs into opposing
tough E-Privacy regulation




How did it end ?

The lobby groups demanded the full deletion of Article 10 on privacy settings.

“Instead of a requirement to decide about privacy settings when installing new software, users
would only be reminded of the availability of such options.”

“Other problematic elements in the May 2018 paper included the possibility to lose access to
a site if a user refuses to accept a tracking cookie (ie. by creating a tracking wall)”

Facebook and the other companies succeded in removing the Article 10, but the E-Privacy
regulation do not stop at only one point many regulations still passed.




* Asilearned with this case, corporate companies such as Facebook,
Google or Microsoft can use their enormous amount of ressources to
control to some extent the policy of the entire Eurozone which is quite
frightening.

* In the case that | was studying, at first some sondage were made:

« Public opinion backs such approaches: in the Commission’s consultation
on ePrivacy, 81% of individuals who responded demanded ‘privacy by
default’ settings to be activated on all new IT equipment. According to a

Eurobarometer survey, 89% of its respondents agreed with that suggestion.
»

Conclusion

* To know that foreign companies which are not all even from the EU have
this much power over the European Commission is not a good thing. This
is corrupting the purpose of lobbying and of the European Commission.

* This case-study was very interesting and eye-opening over the decision
process of the new regulations in the EU




